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Will the Export of Digital Content Bring About the Promotion Effect of OFDI

ZHOU Nianli, WANG Da,LLONG Haiquan

Abstract: Digital content trade has become an important part of cultural trade, but its
statistics are still a global challenge. Drawing on the basic ideas of UNCTAD(2019) , this
paper attempts to estimate the export scale of “bilateral digital content trade” between China
and 135 global trading partners based on cross —border delivery from 2010 to 2019. On this
basis, an empirical test is conducted on whether China’s export of digital content to trading
partners will promote OFDI to trading partners. The results indicate that: (1) digital content
trade will bring about the investment promotion effect based on its “cultural attributes”, and
its improvement effect is more significant than that of traditional content trade; (2) there is
heterogeneity in the promotion effects of OFDI caused by digital content trade in “books”,
“audiovisual” and “games”. The promotion effect of “audiovisual” is the greatest, followed
by “games”, and the promotion effect of “books” is the smallest. From the conclusion of the
empirical research, this paper explores the policy connotation that can be used for reference
in the development of digital content trade and OFDI in China.

Key words: digital content trade; cultural distance; OFDI
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